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NATIONALTRAVEL & TOURISM week

MAY 7-13, 2023
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Mayor Francis Suarez
City of Miami
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Mayor Dan Gelber
City of Miami Beach
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How are we doing?
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2022 Miami-Dade County Hotel Performance

Occupancy 72.1% 75.9% -5.0%

Average Daily Rate (ADR) $253.11 | $196.52 | 28.8%

Revenue Per Available Room (RevPAR) $182.55 | $149.19 22.4%
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2023 Miami-Dade County Hotel Performance (Jan-Mar)

Jan-Mar Jan-Mar
2023 2022 | 7 Change

Occupancy 79.4% 77.9% 1.9%

Average Daily Rate (ADR) $277.80 | $285.81 -2.8%

Revenue Per Available Room (RevPAR) $220.56 | $222.69 -1.0%
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1 |Miami-Dade ($277.80, | 1 |Miami-Dade ($220.56
2 |Miami-Dade (79.4%|| 2 |Oahulsland |$273.18 2 | Oahulsland $211.72
3 |Orlando 78.8%|| 3 |San Francisco |[$240.41 3 | Phoenix $184.26
4 | Phoenix 78.1%|| 4 |Phoenix $235.95 4 | Orlando $168.83
5 |Oahulsland [77.5%|| 5 |NewYork $214.40 5 |[Tampa $158.52
6 |LasVegas 77.0%|| 6 |Orlando $214.21 6 |New York $153.99
7 |NewYork 71.8%|| 7 |Anaheim $201.75 7 |LasVegas $149.28
8 |SanDiego [70.8%|| 8 |Tampa $199.09 8 |SanFrancisco |$143.81
9 |LosAngeles |69.7%|| 9 |LosAngeles [$195.37 9 |[San Diego $137.17
10 |Anaheim 67.3%|| 10 |[LasVegas $193.88 10 |LosAngeles $136.11




Greater Miami and Miami Beach Visitors - 2022

10.4M 4 7TM 2 4AM 3.8M
Domestic ginternational Domestic Flonda

19.2M
Owvernight

7.3M

Visitors Day Tnppers

26.5Mm
Total Visitors
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2022 Visitor Volume

Greater Miami & Miami Beach Visitors (000s)

Domestic Overnight Visitors
International Overnight
FloridaResident Overnight Visitors
Total Miami Overnight Visitors
Domestic Day Visitors
International Day Visitors
FloridaResident Day Visitors

Total Day Visitors

Total

2020 2021

4,328 8,719
1,842 3,747
1,708 3,450
7,877 15,915
1,421 3,355
614 1,442
1,682 3,508
3,717 8,304
11,594 24,220

2022

10,369
4,743
4,057

19,169
2,399
1,100
3,832
7,332

26,501

2022 v
2021

19%
27%
18%
20%
-28%
-24%
9%
-12%
9%
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2022 Visitor Spend

Segment

Domestic
International
FL Resident

Total

Total Visitor Spend

2020 2021 2022

($M) ($M) ($M)
$4,153 $9,315 $11,367
$2,501 $6,743 $6,058
$1,262 $2,747 $3,366
$7.916  $19,222 $20,792

Variance
to 2021
(%)

22%
-10%
23%

11%
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2022 Top Overnight Visitor Markets

Top 10 Domestic Top 10 International Top 5 FloridaResident
New York City _ Colombia _ Orlando
Atlanta - Brazil _
Chicago - Canada _ Tampa/St Pete
Philadelphia - Me xico - Palm Beach
Los Angeles - United Kingdom - Naples/Fort
Boston - Spain - Myers
Washington, DC - Argentina - Jacksonville
Dallas - Venezuela - Other
Houston - Ecuador -
Detroit . Dominican Republic -
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ARC - Top 15 International Bookings into Miami
(Travel Agencies, incl. OTAs)

Past 6 Month§ May 2023 - December 2023
October 2022 - April 2023
Mexico | Argentina [N
Colombia [N spain I
canada [ taly [
Argentina | IEEEEEENEN Brazil [N
Brazil [ Mexico [N
United Kingdom | Canada [N
Dominican Republic [INEGTGNGGEGN Colombia _
Spain _ United Kingdom _
Italy _ Dominican Republic _
Bahamas _ Germany _
Ecuador [N France [N
Peru _ Bahamas -
Germany _ Israel -
Panama _ Peru -
France _ Ecuador -
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::n Weekly International Arrivals
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Miami Int'l Airport: North Terminal, by Gate D17
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Miami Int'l Airport: North Terminal, by Gate D17
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& PORT/MAMI

2019 2021 2022
Passengers 6,749,382 1,053,353 5,055,350

Monthly Passenger Volume - 2022 vs 2019
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Recent Passenger Terminal Investments

&7 PORT/IAMI

4 PORTMIAN

nefzero
CTA - Royal Caribbean
Opened - November 2018
Architect - Broadway Malyan
Shore Power coming
in Winter 2023

Le RoyalCaribbean

INTERNATIONAL

CTB - Norwegian Cruise Line
Opened - August 2021

Architect - Bermello Ajamil

Shore Power coming in Winter 2023

NORWEGIAN

CRUISE LINE®

GAL.EED & PORTVIAMI

netzero

CTV -Virgin Voyages

Opened - February 2022

Architect - Arquitectonica

Shore Power coming in Winter 2023

YOYAGES




Future Passenger Terminal Investments

& PORTVIAM

LEED & PORT/IAM

CTF - Carnival Cruise Line

Opened - November 2022
Architect - Berenblum Busch

Shore Power coming in Winter 2023

@)LEED & PORTVIAV

CT AA/AAA - MSC Cruise Line
Groundbreaking - March 2022
Completion date - Fall 2023
Architect - Arquitectonica

Shore Power coming in Winter 2023



Tourism Matters in Miami-Dade County

Making Our Community a Better Place to Live, Work, Play and Visit

26.5
million
visitors
in 2022

$1.8
billion

in tax receipts

How Do Residents Benefit?

i M el £

181 visitors = 1 job
Miami-Dade County
has one of the

country’s lowest
unemployment
rates;
tourism supports
146,000 jobs.

Approximately
32% of all
state sales taxes
in Miami-Dade
County
are collected
from visitors.

Tourism results
in more than
$2,500 in annual
tax savings per
household in
Miami-Dade
County.
(Visit Florida)

Tourism tax
revenues
enhance resident
quality of life
and essential
services.




Greater Miami & Miami Beach
2022 Visitor Industry Overview

\Visitor Profile « Economic Impact « Hotel Performance « Jobs

N4

www.GMCVBResearch.com



https://www.miamiandbeaches.com/gmcvb-partners/tools-resources/research-statistics-reporting?utm_source=Vanity_URL&utm_medium=gmcvbresearch.com

expedia group

Silvia Camarota

Senior Directorfor North America Market
Management, Lodging at Expedia Group
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Understanding

the 2023 global traveler
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Increasing Pricing and Spoftlighton
appetite to refundability are inclusion and
travel top of mind sustainability

EXPEDIA GROUFP



Bringing in

the 2023 global traveler

it ;. ™ |

APPEAL STAND OUT HIGHLIGHT

46% of people value| | 47% of travelers prioritize Accessibility,
travel more than compelling offers, environmentally
pre-pandemic refundable policies, perks| | friendly practices,

and upgrades local flavors

EXPEDIA GROUFP



The Miami
market
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Past, present, future

Booking window

Record high growth -
ADRs - 40% Internationalis
over 2019 coming back
Return of all ADRYQOY
Minimalroom segments—groups, double-digit- Loyalty travel
night decline ' conventions, cruises decline growth
2022 2023 Q1 Today

YQOY room night
growth; demand
more price sensitive

High ADR ADRsstarted
expectations declining YOY

EXPEDIA GROUFP



YTD for future dates m

The
anpsho-l- Bookingwindow 37 days
of Miami Length of stay 2.6 nights
now .
International growth YOY +75%
Top feeder markets Ca, Br, UK

Package growth YOY +50%

EXPEDIA GROUFP



Next 6 months - Miami
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Next 6 months - Miami

Package room nights YOY

140%
120%
100%
80%
60%
40%
20%
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International room nights
YOY
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The Expedia
Group future




One Key

* Unifies Expedia, Hotels.com,
and Vrbo with a single
rewards program

O n e I<ey Brings a rewards program to

Vrbo for the first time

k) Expedia - Hotels.. ' Vrfo
Members can earn and use
rewards across brands and for
all eligible parts of the frip*

Launching in the U.S. on July 6, 2023
with additional markets to follow starting in 2024

“See ferms for full details

EXPEDIA GROUFP




One Key

REWARDS PROGRAM MEMBERS

Ix | 2.5x [ <5%

more spend more frequent bookings of travelers search for
hotels by name

EXPEDIA GROUFP




GMCVB parinership

MANV

GET ON THE
FAST TRACK
p O SEEING 2

Learn more

, LA >

EXPLORE
NEW WAYS
TO SET SAIL

FROM

PORTMIAMI

LEARN MORE

GREATER MIAMI
& MIAMI BEACH

DISCOVER
AMAZING
GETAWAY

DEALS IN

GREATER MIAMI
& MIAMI BEACH

*BOOK NOW

RECONNECT
AT THE
BEACH IN

MAN

'!’ PLAN NOW l
GREATER MIAMI
& MIAM| BEACH

DISCOVER A

MAN

FOR
EVERYONE

&2 BOOK NOW :_-.;
MNecoaonaoye =Y
GREATER MIAMI
& MIAM| BEACH

EXPEDIA GROUFP






Recent Activities
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Advertising - Spring/SummerIncremental Programs

& Expedia

April/May program kicks-off
summer hotel co-op
Covers US & International
Markets
Incremental plan:
2M impressions
Total impressions: 8.5M

RAINBSW
SPRING

A MIAMI BEACH LGBTQ+ CELEBRATION!

19,428 room nights through
May 4, 2023
4.6 planned impressions
5.8M Total Impressions

APRIL + MAY

MIAMI

ATTRACTION &
MUSEUM MONTHS

Expanded coverage to reach
cultural enthusiasts
Incremental plan: 7.6M
Total impressions: 23.2M

Family Friendly Initiative
Includes custom content,
Pinterest, native with
storytelling opportunities.
Incremental plan: 6.6M

bon appétit

Expand Food City of the Year message.
Media will run In Saveur, Food & Wine, The New
Yorker & Conde Nast webpage during summer

Includes custom content, display,
social, run of site ads
Incremental plan: 3.3M
Total impressions: 10.3

DEPARTURES

Includes high impact units, Departures,
Conde Nast Traveler, plus flightAware (private
high-end airports) and social, search.
Domestic & International audiences
Incremental plan: 8.5M
Total impressions: 29M



A » Advertising partnership with
" 4 Expedia and EDGE Media —Jan 15
* Pressrelease issued globally— Jan 9
* Programintroducedto hosted
International LGBTQ+ Media—Jan 5

e — » Dedicated program landing page
A MIAMI BEACH LGBTQ+ CELEBRATION! ° Featuresfourofthe destination's
most popular LGBTQ+ events
MARCH - JUNE » Showcases GMCVB and Community

Partner offersand experiences
* Influencer Marketinginitiatives
» Social Media Marketing initiatives
* Hosted media

Expedia’

7 COECHT
/ WINTERPARTY ?‘q D
FESTIVAL l\p”

&ll'r'q} MM RAINBOW SPRING
FiLM FE:‘I’W#.I‘. [©I0]




RELEASE THE
RHYTHM OF

MAN

DISCOVER THE .
OUTDOORS IN E
/MAMN e \

\ \

Always On/Re-targeting:
Oct-March: 10.7M
April-Sept: 12M

Total impressions: 22.7M
GREATER MIAMI & MIAMI BEACH

Incremental Programs

Connected TV/OTT
Streaming TV in major US markets as
part of Miami Beach campaign launch

Covers US markets
Incremental plan:1.9M impressions

Total impressions: 33.8M

Total incremental programs will generate

33.7M impressions
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Influencer Engagement
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19.4 Million Followers



Influencer Engagement

SPRING IN MIAMI 10.5 Million Impressions
6 Oneika Raymond ¥ 84

* WELCOME TO LITTLE MAVANA +

#spri

@
t A great photo opp in Miami
@visitmiami #springinmiami (@ulzeryE MuSet @isimiamt
@miami_culinary_tours bl
#miamiandmiamibeach ’I)lsnél‘l

[SESEPTE V!S!110KRS BUREAU



Influencer Engagement

Brandon Reed, Miami Beach Karim Salmen, Miami Beach Emilie Sobel, Miami Beach
Followers: 13.8K Followers: 123K Followers: 21.1K

o Michacla Guzy, US oo Jess Darrington, US °%e saliha Hadj Djilani, France
Followers: 229K Followers: 26.8K Followers: 16K

GREATER MIAMI
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Media Highlights

cljc vew JJork Eimes

36 Hours in Miami

AVE: $1.3 Million
Impressions: 140 million

= .
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Forbes

A Trio Of Terrific Weekend Meals In
Miami

Sherrie Nachman Contribut m

Miami has become a beloved food destination with an abundance of fresh seafood,
locally sourced produce and global influences from Latin-America to Asia. With just one
weekend or a short stay, it may be challenging to choose between hundreds of options.
These three restaurants provide a unique and fabulous way to spend a few days
sampling some of the best food that Miami has to offer.

Hopefully, vou have left room for the dessert, which is also served family style. There is
no need to choose between the key lime pie, the chocolate mouse, the mango panna
cotte or any of the other treats the pastry chef has created that day. Any meal at the Lido
is spectacular, but brunch is my favorite. The opulent atmosphere, ocean view and first-
class service make guests feel extremely welcome.

Impressions: $72M

AVE: $666,583
MAN

GREATER MIAMI & MIAMI BEACH
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Media Highlights

BONAPPETIT'S FOOD
CITY OF THE YEAR:

. - ! 3 ! ~
. " P
. p Text by ‘hotographs by
- ‘ Q MARIETTE WILLIAMS ISAZAPATA
=2 - -4
Al e ~ ) s

« Impressions: 14.25M; AVE: $899.2K
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WARCH 22,2021

Mouthfuls of eateries during special
week-long birthday celebration
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GREATER MIAMI & MIAMI BEACH

Impressions: $1.2M
AVE: $10,295
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visitmiami

<>

foodieforfunn

Combined
followers

of 336K+

Thank vou @visitmiami for
the goodies!
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Group-friendly eats in Miami
and Fort Lauderdale

BY JENNIFER JUERGENS

e cu
asure for groups i these
nations.

ng
lop

C

Miami's CONVEN
CENTER Cuisine I

Meetings Today, Jennifer
Juergens, Foodie Finds -
Group Friendly Eats in Miami
& Fort Lauderdale

* Meetings Today serves North
America-based planners of
meetings, conventions,

Latest + Greatest

1O e i

ot Lastertae Wit

tradeshows, conferences and
events by delivering the
essential destination, logistics,
career and strategic
information, as well as
covering the people who are
integral to the innovation and
success of the meetings and
conventions industry.

Circulation: 57,538

Ad Value: $34,589
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READERS' CHOICE AWARDS

2023 Readers' Choice Awards Survey

Condé Nast

raveler

READERS’ CHOICE
AWARDS 2023

VOTE NOW!
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Convention Sales Production: Fiscal Year 2023 Year to Date







GMCVB - MBCC Annual Groups

Miami International Boat Show 100,000
Tissue World Americas 1,500
Seatrade Cruise Global 10,000
Aesthetic & Anti-Aging Medicine World Congress 2,000
FIME 13,000
Art Basel 65,000
OMBAS Emerald Miami Beach Antique Show 2,500
Jewelers International Showcase 3,000
Beyond Luxury Media, Ltd.-LE Miami 2,000
eMerge Americas, LLC 15,000
Elite Exhibitions-Cruise Ship Interiors 10,000

Swimwear Association Of Florida 3,500




exp

REALTY

Michael Valdes
Chief Growth Officer, eXp Realty

EXPCON
Miami Beach Convention Center
October 28-November 1, 2024
October 20-23, 2025




Sherrif Karamat, CAE

President and CEO
PCMA and CEMA



SCONVENING

s LEADERS 2027

MIAMI | JANUARY 10-13
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Partnership Update Oct to Apr* YTD

New Partners to Date Partner Dues Revenue to Date

Goal 160 Actual
$690,000

GOAL

$1.38
MILLION

Actual 80

Current Partners:

50% of goal 989 50% of goal
*As of April 18



New Members 2023 - Welcome!

1818 Meridian House ¢+ 250 Collins Hotel by Roami ¢ 601 Miami¢+ 6080 Design Hotel+ A1A Airport &
Limousine Service ¢ A6 Security ¢+ Aba+ Abae Hotel ¢+ AgencyBe ¢ Alliance Nationwide ¢ Exposition ¢
Amal Miami ¢+ Anthony BrunsonP.A.¢+ Apogeeindigo¢ arely PR+ ARS Global Emergency Management ¢
Ball & Chain ¢+ BaybesiInc. ¢ Blind Tiger¢+ Bobby's Bike Hike - Miami Bike, Walking and Food Tours ¢
Bodega Taqueriay Tequila Coconut Grove ¢+ Bodega Taqueriay Tequila South Beach ¢+ Boucher Brothers
~ Managementinc.+ Bunbury¢ Coral GablesArtCinema+ Courtyard MiamiBeach South Beach+ Coyo Taco -

Brickell+ Development Counsellors International (DCI) ¢+ El Espacio 23 ¢+ Espanola Cigar Lounge ¢+ Esteem
360 Studios LLC ¢ Ethos Event Collective¢+ EventFy ¢ Florida Film & Television Center ¢+ Florida Self-
Guided Driving Tours ¢ Full of Dreams Group Tours LLC ¢ Fusion Academy Miami+ Get Up and Go Kayaking
-Miami ¢ Giselle Miami ¢ Gravitate Productions ¢ Grove 27 by Roami ¢ Habitat Brickell by Roami ¢
- Healing Hands Therapeutic Massage & Corp. Wellness ¢ Heritage Market ¢ Holiday Inn Miami North1-95 ¢
| HotelPORT® ¢ Kivvit ¢ Level 6 Rooftop Restaurant ¢ Limo Miami ¢ LSWHotels Corp ¢ Mad Tours
and Events ¢+ Miami Beach PrideInc. ¢ Miami Watersports Paradisen ¢+ Mindwarehouse ¢ MiniMax Agency
¢+ Muze at Met Mint House Miami ¢ My Dentist in Miami ¢ NationsMarket ¢+ Obsidian Security & Consulting
i Corp. ¢+ Paradox Museum Miami ¢ Pedal Pub Miami ¢+ Petite Comite - Japandi Bistro¢+ Place of Aroma
¢+ Prizm Art Fair ¢+ Pro-Gress Education ¢+ RED South Beach Hotel ¢+ Rooftop Cinema Club South Beach+ Rosa
Sky Rooftop ¢ Silver Mirror Facial Bar Sofia Design District ¢+ Sonesta Select Miami Lakes ¢ South Florida
Automobile Dealers Association ¢+ Southern Golf Cars ¢+ Sugarcane Magazine+ SYOTOSLLC+ Tap 42
Craft Kitchen & Bar - Doral ¢+ Tap 42 Craft Kitchen & Bar - Kendall ¢+ Team IP Corporate ¢+ The BLS Company
¢+ The Carmela by Roami¢ The Elser Hotel & Residences ¢ The Meridian Hotel Miami Beach ¢
¢+ The Spaat The Loews in Coral Gables ¢+ The Surf Club Restaurant ¢+ Tinez Farms
¢+ Underground Donut Tour ¢+ Unlimited Biking ¢ Virgin Voyages ¢+ Vivo! Dolphin Mall ¢+ VRTL PRO
photography ¢ Water Fantaseas* WYNWOOD BUGGIES+ Wynwood Segway Tours, LLC
¢+ X7 MKTG ¢ Yacht Spot Charter Co. LLC A SRR
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Let's Keep
the
Momentum Going




Reactivating our International Network
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50+ Cities
Spanning 53
Countries ©

Travel Trade Representatives - 53 Countries

@ Public Relations Representation - 22 Countries
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Commerce for Travel and Tourism
Lower Visitor Visa Wait Times

Provide H-2b Cap Relief

Advance FAA Reauthorization
Priorities

GREATER MIAMI
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PLEASE DESCRIBE WHY YOU MOST WANT
TO VISIT THE UNITED STATES OF AMERICA:

v INTERESTING PLACES oucarmn
BUCKETLIST DESTINATION

TUURIST ATTRACTIONS " s

SHIIPPING SEEHERY F“N

RELARNG PRACHL.

é‘f’f?é‘fﬂﬂﬂD/GREAT PLACE
FRIENDS AND FAMILY-

‘‘‘‘‘‘

E i HP/TRENDY
(PLORATION-CUL TURE::
mm Vl“"ﬂﬂ/ﬁﬂ AW“ SIS

------

R B

. =L0TS TU SEE ANDDO™

Destination ¢Ana lysts



TOP DETERRENTS TO VISITING THE USA

@ Cost/Expensive @ Visa Wait Times & Process
@ Gun Violence /Safety @ Cost /Expensive

@ Distance/TraveI Length @ Gun Violence /Sqfety
Visa-Waiver Countries Non-Visa-Waiver Countries

\ / "7/ /"

A 7

WA A,
) ¢ g Q. Which best describe your current reasons for not visiting the United States more frequently? (Select all that apply) Desti natio n ¢ A na [y sts
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FIND YOUR

BEACH




Destination Brand Pillars

OutdoorQasis Cultural Capital RichHeritage Health & Wellness Meetings & Events Planner
Adventurous Activities Arts & Performance Neighborhoods Sports Meetings
Beach Leisure Culinary Experiences History Fithess Events
Parks & Green Spaces Music & Entertainment  Architecture & Design Self-Care Conventions
Retail Shopping Conferences

Tech & Innovation
Sustainability
Accessibility

y Diversity, Equity, & Inclusion

L J

o)
The lrﬁulgent The Meeting
Traveler Planner




Campaign Evolution

FIND YOUR WAVE

2019

2018

MIAMILAND 1.0 MIAMILAND 2.0

FIND THERE'S NOTHING LAZY
ADVENTURE, ABOUT OUR RIVERS
NATURALLY. MIAMILAND
) *'—‘
o~ ] :«b :

FIND YOUR

_HEATEH ML LA BEACH-






Art|Basel & | soane RY SRk
MiamiBeach SOBEWFF ¢ - CEILM

SIHCE 1997

= LIFE TIME DISCOVER MIAMI
Capital(One
mGEaOl MIAMI sSATNG" binem
( ) MARATHON ﬁ AND HALF

cbdMD
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(3pride
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miami open
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musicfestival
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JAZZ IN THE

GARDENS
(27
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FIFA World Cup 26™
Miami Brand Reveal

MAY 18, 2023

#WEARE26




__BREAKING NEWS

\

Copa America returns to the
United States in 2024




Our Commitment
to Community




Rolando Aedo

Chief Operating Officer

Greater Miami
Convention & Visitors Bureau
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Supporting our Future Tourism Professionals

- Black Hospitality Initiative

e*’,, ADVOCACY | TALENT DEVELOPMENT |

ORGANIZED BY THE GREATER MIAMI CONVENTION & VISITORS BUREAU




H.O.T. Challenge Sponsors - $200,000 this year

BRONZE - $1,000

Advocacy + Insights Development Counsellors International Miami Dade Chamber of Commerce
American Black Film Festival Girl Power Rocks, Inc. Miami Dade Economic Advocacy Trust
Anthony Brunson, P.A. Horizons Intl/NABHOOD Overtown Children & Youth Coalition
Biltmore Hotel Integrated Insight Symphony/Tourism Economics

Conex Exhibition Services

SILVER - $3,000

Beacon Council Foundation Goldman Properties Miami Beach Chamber of Commerce
Brown & Brown of Florida, Inc. Greater Miami & The Beaches Hotel Association Miami Lakes Hotel
CRA Community Redevelopment Agency Greenberg Traurig Miami Marriott Biscayne Bay
i Diaspora Vibe Cultural Arts Incubator Hilton Cabana Miami Beach Miami Marlins
1l|Doubletree by Hilton Grand Hotel Biscayne Bay Homestead Miami Speedway Ocean Bank

' Eden Roc Miami Beach Hyatt Regency Miami Orange Bowl Committee

Fiduciary Trust International InterContinental Hotel Group Miami Port Miami
First Horizon P RBB Communications
FIU Chaplin School of Hospitality Loews Miami Beach Hotel RSM
Florida Power & Light MCA - Airports Sunny Isles Beach Tourism & Marketing Council

Fontainebleau Miami Beach MIA Media Group LLC

GOLD - $4,000

Carnival Cruise Lines

PLATINUM - $5,000
American Airlines Kivvit Ntara Miles Partnership Show Technology, Inc. VMLY&R




BHI Foundation Partnership with CareerSource South Florida

- Black Hospitality Initiative Eden Rock

ccccccc

Fontainebleau Miami Beach
2023 Scholarship and Goldman Properties (The Tony Hotel)

Internship Partnershipsin Hilton Cabana Miami Beach
collaboration with CSSF . .
Hyatt Regency Miami

Looking ahead to nextyear - . . .
developing Apprenticeship InterContinental Hotel Miami
Programs Loews Miami Beach Hotel
Miami Lakes Hotel
Miami Marriott Biscayne Bay

RICK BEASLEY Biltmore Hotel

Executive Direct
xecutive Lirector Doubletree by Hilton Biscayne Bay

CareerSource Mandarin Oriental Miami

;’FLORIDA
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Broadening our Commitmentto Inclusivity

GREATER MIAMI
CONVENTION &
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ZERO GOOD HEALTH QUALITY GENDER GLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

/e

DEGENT WORK AND INDUSTRY, INNOVATION 1 REDUCED SUSTAINABLE CITIES 1 RESPONSIBLE
ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES AND COMMUNITIES GONSUMPTION
ANDPRODUCTION

E |ai&] O

AND STRONG FOR THE GOALS { _'
WSTITEIERS SUSTAINABLE

':.-‘f:' DEVE&OPMENT
: ! G4:ALS

GREATER MIAMI
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1 CLIMATE 1 4 LIFE 1 LIFE 1 PEACE, JUSTICE 1 PARTNERSHIPS

ACTION BELOW WATER ON LAND




Creating Community Awareness - B.T.Y.B.T.

MIAMI RESIDENT

WY caar . MR A ey mA |

$1744 ON1 TAXES. |j ¢

Miami’s “Brought

to You by Tourism"

campaign takes

E: -a human IOOk. ) _AVISITORS WITH \ PUBLIC
;gaitgg ?ae)?ggtlfagsf | by I ey

NEW TROLLEY BROUGHT TO YOU
[ROUTE IN o . BY TOURISM.
CALLAPATTAH.”

B 9]
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STRIVE305 Virtual Incubator
Learn on-demand, at home or from any mobile device, and get ready to take your business to the next level.

Free Consultation

Receive a free 30-minute consultation
for your small business needs. Select
a service and date to see available

Supporting Small Businesses

TAKE A CLASS

Small Business Resources

Learn more about small business
services, and programs for county
certifications and contracting

Miami
Bayside —eoeoe
Foundation

TALLER PARA™ ) s saisn
. PEQUERAS -
Strive305 Calendar EMP”[S”S

S h f h Il
earch for events happening al e AP ’Q UE AHORA
| I . - >

across Miami-Dade County.

VENTAS
ESTRATEGIA DE MERCADEO
ESTRUCTURA LEGAL CUANDO

15 seslones: del 4 de abril 2023 sl 4 de mayo 2023
FINANZAS

Sesiones 108 martes, miércoles y jueves de

6:00 p.n.a 8:00 pm.

Graduacion: 10 de mayo 2023

DONDE

Vidoolarmada por Zoom No %o graban las clasos
(786) 580-5099

REQUISITOS

Empresas operativas por lo menos & meses, minimo
alon@mbLrmam| 51% de los accionistas deben pertenacer a minoriasy

estar ubicadas en el condado de Broward, Miami-

Dade, 0 Monroe. Segan los estatutos del Estado de

Florida, las minorias incluyen Afroamericancs,

AUSPICIADORES Hispanos, Asiaticos, Nativas Americanos y Mujeres.
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Supporting Economic Development

MIAMI-DADE
BEACON COUNCIL

Rodrick Miller

Presidentand Chief Executive Officer




Supporting those in Need







Strategic Priorities

Miami Beach Convention Center
Host Hotel

Complete Recovery of our
International Source Markets

Customer Service / Talent Retention
& Development

Continued Commitmentto Equity,
Diversity & Inclusion

Storytelling * Audience
Development * Sense of Place

Technology
Industry and Community Alignments
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SAVE THE DATE
GMCVB Planning Workshop
July 7th
Miami Marriott Biscayne Bay

GMCVBPartner.com

GREATER MIAMI
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Door Prize Drawing - VIP Package




Take Me Out to the Ball Game

Miami Marlins vs. Cincinnati Reds
Friday, May 12 @ 6:40 p.m.
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